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HIGHER SALES AND PROFITS 

DO & CO still on growth track internationally thanks to its quality strategy 

   - SALES: EUR 232.64  million + 23.3 % 

   - EBITDA:  EUR   20.70  million + 12.8 % 

   - EBIT:   EUR   12.19  million + 11.7 % 

VIENNA – 13 November 2008 – DO & CO Restaurants & Catering AG announced its 

results today in accordance with IFRS for the first half of business year 2008/2009  

(1 April 2008 through 30 June 2008). Sales and profits both grew considerably in the 

period under review compared to the same period last year. 

 

First-half sales for the DO & CO Group were EUR 43.99 million higher in business year 

2008/2009 than in the previous year, rising from EUR 188.65 million to EUR 232.64 

million.  

 

Airline Catering increased its sales by a slight EUR 0.56 million, raising them from EUR 

136.05 million to EUR 136.61 million. Despite major problems in the airline industry, 

the trend of business in this division continued to be stable thanks to a broad base of 

international customers, particularly at the foreign business locations of DO & CO. 

 

International Event Catering saw its sales rise by EUR 38.16 million, from EUR 26.04 

million to EUR 64.21 million. This large increase is attributable mainly to the staging 

of the hospitality program at the EURO 2008 in Austria and Switzerland and to satis-

factory growth with other customers. Major highlights in the second quarter included 

the Formula 1 Grand Prix; the CHIO in Aachen, the world’s largest riding and jumping 

tournament; and the Beach Volleyball Grand Slam in Klagenfurt on Wörthersee.  

 

Restaurants, Lounges & Hotel recorded sales of EUR 31.83 million for the period under 

review, a figure EUR 5.27 million higher than the previous year’s EUR  26.56 million. 

The major factors in this growth were the inclusion in the accounts of the new busi-
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ness location at the BMW World in Munich and the satisfying performance of existing 

locations.  

 

Sales by division
First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

Change
in m €

Airline Catering 136.61 136.05 0.56

International
Event Catering

64.21 26.04 38.16

Restaurants, Lounges
& Hotel

31.83 26.56 5.27

Group sales 232.64 188.65 43.99
 

 

The DO & CO Group posted consolidated earnings before interest and tax (EBIT) for 

the first half of business year 2008/2009 of EUR 12.19 million. This figure represents 

an increase of EUR 1.28 million over the previous year.  

 

Group
First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

Change
in m €

Sales 232.64 188.65 43.99
EBITDA 20.70 18.35 2.35
Depreciation/amortization -8.51 -7.44 -1.07
EBIT 12.19 10.91 1.28

EBITDA margin 8.9% 9.7%
EBIT margin 5.2% 5.8%  

Employees 4,077 3,977 100  
 

If the transitory sales from the EURO 2008 are included (agency services, e.g. infra-

structure services purchased from outside companies), the EBIT margin fell from  

5.8 % to 5.2 % and the EBITDA margin from 9.7 % to 8.9 %. If these transitory sales 

are not taken into account, the group maintained its good EBIT margin of 5.8 % and 

raised the EBITDA margin slightly from 9.7 % to 9.8 % (EUR 18.35 million to EUR 

20.7 million). 

 

Margins adjusted for the margin-free sales for the EURO 2008: 

Group
First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

EBITDA margin 9.8% 9.7%
EBIT margin 5.8% 5.8%  
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A detailed account of the development of the three divisions of DO & CO AG is given 

below: 

 

1. AIRLINE CATERING 

 

Airline Catering First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

Change
in m €

Sales 136.61 136.05 0.56
EBITDA 13.48 12.99 0.49
Depreciation/amortization -6.55 -5.68 -0.87
EBIT 6.93 7.31 -0.38

EBITDA margin 9.9% 9.6%
EBIT margin 5.1% 5.4%

Share in consolidated sales 58.7% 72.1%  
 

Airline Catering posted sales of EUR 136.61 million in the first half of business year 

2008/2009, a slight increase of EUR 0.56 million over the previous year despite the 

difficult market climate.  

This modest rise in sales and profits is due to a number of factors. The first is the 

clear quality-oriented long-term brand strategy of DO & CO. Even in the present crisis, 

many quality carriers wish to differentiate themselves from their competitors and en-

sure market shares in the future despite the cost pressures. DO & CO has traditionally 

had a very broad customer portfolio in this quality segment. Secondly, DO & CO pre-

pared in time for this trend with stringent cost management. Thirdly, the company will 

continue to invest energetically in innovative, customer-oriented solutions. This policy 

has given DO & CO a developmental edge over the competition and helped it to at-

tract further new customers, such as Etihad in London. 

 

EBITDA for Airline Catering amounted to EUR 13.48 million (previous year: EUR 12.99 

million) in the first half of the year. That corresponds to an EBITDA margin of 9.9 % 

(previous year: 9.6 %). EBIT fell from EUR 7.31 million last year to EUR 6.93 million. 

The EBIT margin was thus 5.1 % (previous year: 5.4 %)  
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2. INTERNATIONAL EVENT CATERING 

 

The successful conclusion of the EURO 2008 was followed by two further international 

highlights to which DO & CO has played culinary host for many years: the traditional 

CHIO riding and jumping tournament in Aachen and the Beach Volleyball Grand Slam 

in Klagenfurt on Wörthersee.  

 

Concurrently, DO & CO successfully continued its hospitality services for the Grand 

Prix European races in Silverstone, Hockenheim and Budapest and, for the first time, 

in Valencia, Spa and Monza.  

 

International 
Event Catering

First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

Change
in m €

Sales 64.21 26.04 38.16
EBITDA 4.85 3.25 1.60
Depreciation/amortization -0.80 -0.72 -0.07
EBIT 4.05 2.53 1.52

EBITDA margin 7.5% 12.5%
EBIT margin 6.3% 9.7%

Share in consolidated sales 27.6% 13.8%  
 

EBIT for International Event Catering increased by EUR 1.52 million, rising from  

EUR 2.53 million to EUR 4.05 million. The EBITDA margin fell from 12.5 % to 7.5 % 

while the first-half EBIT margin totaled 6.3 % as compared with the previous year’s 

9.7 %. The high portion of transitory sales on guest infrastructure for the EURO 2008 

in the first quarter is what caused this reduction in the margins. Following adjust-

ments for transitory sales, the EBITDA margin was 11.2 % and the EBIT margin was 

9.3 %.  

 

Margins adjusted for the margin-free sales for the EURO 2008: 

International 
Event Catering

First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

EBITDA margin 11.2% 12.5%
EBIT margin 9.3% 9.7%  
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3. RESTAURANTS, LOUNGES & HOTEL 

 

Restaurants, Lounges 
& Hotel

First Half Year 
2008/2009 in m €

First Half Year 
2007/2008 in m €

Change
in m €

Sales 31.83 26.56 5.27
EBITDA 2.37 2.10 0.27
Depreciation/amortization -1.17 -1.04 -0.13
EBIT 1.20 1.06 0.14

EBITDA margin 7.4% 7.9%
EBIT margin 3.8% 4.0%

Share in consolidated sales 13.7% 14.1%  
 

Restaurants, Lounges & Hotel also posted encouraging sales growth for the first half 

of 2008/2009. The division increased its first-half sales by a healthy EUR 5.27 million, 

from EUR 26.56 million last year to EUR 31.83 million in the current year.  

 

Trends at existing business locations were positive, particularly at the DO & CO Hotel 

Vienna and the restaurants on St. Stephen’s Square and at the Albertina in Vienna. 

The catering units opened last year at the BMW World in Munich also reported solid 

results. 

 

First-half-year EBITDA for Restaurants, Lounges & Hotel was EUR 2.37 million higher 

this year than last (previous year: EUR 2.10 million). The EBITDA margin declined to 

7.4 % (previous year: 7.9%). EBIT amounted to EUR 1.20 million (previous year:  

EUR 1.06 million). That corresponds to an EBIT margin of 3.8 % (previous year:  

4.0 %).  

 

DO & CO STOCK 

 
Owing to the crisis on financial markets, the ATX hit 2,768 points on the reference 

date of 30 September 2008, a decline of 26.5 % from its level on 31 March 2008 of 

3,766 points.  

The price of DO & CO shares declined in the same period by 8.4 %, closing on 30 Sep-

tember 2008 at EUR 15.20.   

 

The current favorable price of DO & CO stock was utilized for a stock buyback pro-

gram based on the Management Board resolution of 14 October 2008. A maximum of 

4 % of the share capital in free float can be repurchased between 17 October 2008 

and 10 January 2011.  
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OUTLOOK  

 

Airline Catering 

DO & CO management expects the market to remain volatile in the quarters ahead. It 

is prepared for these market conditions and can adapt quickly to market changes. The 

management also sees opportunities in this crisis. Innovative products, a flexible cost 

base and high-quality products and services can and will open up opportunities in 

competition.  

 

International Event Catering 

The culinary program of International Event Catering in the third quarter features the 

ending of the Grand Prix season with the Grand Prix in Fuji and Shanghai and the ATP 

Masters Series in Madrid in pro tennis. DO & CO provided excellent catering services 

in Madrid this year to more than 22,000 VIP guests and more than 28,000 guests in 

the public areas. Starting next season, the Masters will be staged at a new venue that 

allows the overall tournament to be enlarged. The public and VIP attendance is ex-

pected to increase substantially as a result.  

DO & CO is also playing culinary host to the prestigious PGA Volvo Masters Golf Tour-

nament in Valderrama, Spain.  

 

Restaurants, Lounges & Hotel 

In Restaurants, Lounges & Hotel, the first Demel in New York will open its doors for 

regular business in a few days time. If this venture succeeds, it will mark the start of 

an expansion program involving further Demel sites in the United States. 

In other encouraging news, Lufthansa (to Frankfurt) has now decided to have 

DO & CO also handle the operation of its lounges at JFK in New York. Starting 1 Janu-

ary 2009, DO & CO will begin its culinary services in three lounges (Business, Senator 

and First Class) for passengers departing from New York on Lufthansa flights. 

Sales and profits at the other business locations are expected to develop as planned.  
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The management expects DO & CO to achieve its planned profit objectives in the re-

mainder of business year 2008/2009, barring the occurrence of unforeseeable circum-

stances over which DO & CO has no control. 

 

 

For further information, please contact: 
 
DO & CO Restaurants & Catering AG Reuters Code: DOCO.VI 
   Bloomberg Code: DOC AV  
Dampfmühlgasse 5  Vienna Stock Exchange:  www.wienerboerse.at 
A-1110 Vienna, Austria  Security abbreviation: DOC 
Phone: (01) 74 000-0  Security code number: 081880 
Fax:  (01) 74 000-1029 ISIN code: AT0000818802 
www.doco.com Trading segment: Official Trading 
E-mail:  investor.relations@doco.com  Market segment: Prime Market 
   In following indices: ATX Prime, WBI 
   Number of shares: 7.795.200 
    Listed nominal: € 15,590,400  
    Initial listing: 30. June 1998 
 

Financial Calendar: 
 
19 February 2009: Business results for the first three quarters 
16 June 2009:  Business results for business year 2008/2009 
9 July 2009:  General Meeting     
13 July 2009:  Ex-dividend date    
27 July 2009:  Payable date 
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