CORPORATE NEWS

Results for the business year 2025/2026
1 April 2025 to 31 March 2026

= Best year in the company’s history in all divisions
increased sales +7.1 % to € 2.46bn and net result +14.4 % to € 105.8m

= DO & CO at FIFA World Cup 2026

= American Airlines new major customer in Chicago
170 departures per day

* New DO & CO restaurant and DEMEL in London
Opening Q1 2027

BY 2025/2026 |BY 2024/2025

Delta in abs

Divisions and Group Delta in %

in m€

in m€ in m€

Group revenue 2.461,59 2.298,12 +163,47 +7,1%
Airline Catering 1.950,11 1.820,27 +129,84 +7,1%
International Event Catering 323,41 305,31 +18,10 +5,9%
Restaurants, Lounges & Hotels 188,06 172,53 +15,53 +9,0%
EBITDA 262,39 +38,24 +14,6%
EBIT 183,60 +28,68 +15,6%
Net Result 92,43 +13,34 +14,4%
EBITDA margin 11,4% +0,8 PP
EBIT margin 8,0% +0,6 PP
Net Result margin 4,0% +0,3 PP
Employees 15255 +1.195 +7,8%

VIENNA - 11 June 2026 - DO & CO Aktiengesellschaft is publishing its results under
IFRS for the business year 2025/2026 today.

In the business year 2025/2026 under review, revenue increased by 7.1% to € 2,461.59m.

This corresponds to an increase of 17.6% at stable exchange rates.

BY :34 Change in Q4 Q4 Change in

Revenue 2025/2026 2024/2025 constant FX 2025/2026 2024/2025 constant FX
in m€ in m€ in % in m€ in m€ in %

Group revenue 2,461.59 2,298.12 +7.1% +17.6% 594.47 +13.4% +15.3%
Airline Catering 1,950.11 1,820.27 +7.1% +19.5% 497.09 +11.2% +13.4%
International Event Catering 323.41 305.31 +5.9% +7.0% 49.19 +43.0% +43.9%

Restaurants, Lounges & Hotels 188.06 172.53 +9.0% +16.4% 48.18 +13.2% +13.0%




The positive trend also continues with regard to the result. At € 300.63m, DO & CO
generated the highest EBITDA and at € 212.28m the highest EBIT in its corporate history
in the business year 2025/2026. Moreover, DO & CO has increased its EBIT margin by
0.63 pp. to 8.6%.

In the business year 2025/2026, cash and cash equivalents increased from € 174.17m to
€ 240.80m.

The net debt to EBITDA ratio is very satisfying, as it was reduced further within the
business year 2025/2026 and amounts to 0.05 (PY: 0.64) as of 31 March 2026. In the
business year 2025/2026, the equity ratio increased to a pleasing 42.7% (PY: 35.8%).

Below, a detailed account is given on the development of the three divisions of the
DO & CO Group:

1. AIRLINE CATERING

BY 2025/2026 BY 2024/2025

Airline Catering in me€ in m€

Revenue 1,950.11 1,820.27 +129.84 +7.1%
EBITDA 230.33 200.05 +30.28 +15.1%
EBIT 159.63 137.17 +22.47 +16.4%

EBITDA margin 11.8% 11.0%
EBIT margin 8.2% 7.5%
| Share in consolidated revenue 79.2% 79.2% |

The Airline Catering division can look back on strong development in the business year
2025/2026.

In the business year 2025/2026, the Airline Catering division generated revenue in the
amount of € 1,950.11m (PY: € 1,820.27m). This corresponds to an increase in revenue of
€ 129.84m or 7.1% as compared to the prior year, however, at stable exchange rates the
increase in revenue amounts to 19.5%. At € 230.33m, EBITDA is € 30.28m higher than
the figure for the same period of the previous year. EBIT amounts to € 159.63m
(PY: € 137.17m). The EBITDA margin was 11.8% in the business year 2025/2026 (PY:
11.0%). The EBIT margin is 8.2% (PY: 7.5%).

The Company’s continuously successful participation in tenders in the business year under
review, reinforces DO & CO’s leading market position as premium caterer and confirms

the Company’s strong innovative power and its consistently high quality standard. Both



the positive environment in aviation and airlines’ investment in premium products and

services drive growth.

The highest recognition of the strong innovative power and quality of DO & CO stems from
the market itself and is reflected in numerous tender requests, extension of existing
contracts and winning new customers. DO & CO managed to build and further develop
relationships with new customers and to strengthen its position as the leading premium
airline caterer in the business year 2025/2026. Altogether, 15 new and existing customers

were won at several gourmet locations, listed in alphabetical order:

e Aer Lingus ex Chicago, Miami

e Air Canada ex Munich, Frankfurt
e Air Dolomiti ex Vienna

e Air India ex Vienna

e All Nippon Airways ex London Heathrow
¢ Asiana Airlines ex Milan

e (Cathay Pacific ex Munich

e Egyptair ex Milan

e Etihad Airways ex Warsaw

e EVA Air ex London Heathrow
e Scoot ex Vienna

e Vietnam Airlines ex Milan

e Westlet ex Detroit

In Turkiye, joint growth with Turkish Airlines is generating additional momentum. The
expansion of the route network and rising passenger numbers are strengthening the

business, as is the considerably growing third-party customer segment.

Business in the USA is developing very favourably — with Delta Air Lines and JetBlue as

well as with further international premium airlines.

In the United Kingdom, with British Airways and the other airlines, the business year was
successful as well. Iberia in Madrid also performed very well. Moreover, the locations in
Vienna, Germany, Poland, Milan and Seoul also look back on a very favourably

development due to new customers and contract extensions.

The conflict between Iran, Israel and the USA, escalated on 28 February 2026, had an

impact on the business activities of the last month of the business year 2025/2026. The
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temporary airspace closures especially impacted revenue in Airline Catering and airport
lounges with airlines from the Gulf States. Thanks to business models in place with a high
proportion of variable costs as well as agreements with airlines designed as cost-plus

contracts, the events had a limited impact on the March earnings.

2. INTERNATIONAL EVENT CATERING

International BY 2025/2026 BY 2024/2025
Event Catering in m€ in m€
Revenue 323.41 +18.10 +5.9%
EBITDA 42.83 +3.61 +9.2%

EBIT 33.59 +2.20 +7.0%

EBITDA margin 13.2% 12.8%
EBIT margin 10.4% 10.3%
| Share in consolidated revenue 13.1% 13.3% |

The International Event Catering division reported a very strong development in the
business year 2025/2026.

The International Event Catering division reported revenue of € 323.41m (PY: € 305.31m)
in the business year 2025/2026. This corresponds to an increase in revenue of € 18.10m
or 5.9% as compared to the prior year, however, at stable exchange rates the increase in
revenue amounts to 7.0%. This key performance indicator primarily reflects the absence
of the UEFA European Football Championship EURO 2024 in the current financial year. The
increase would amount to 14.9% without this one-time effect. EBITDA stands at € 42.83m
(PY: € 39.23m), resulting in an EBITDA margin of 13.2% (PY: 12.8%). EBIT is € 33.59m
in the business year 2025/2026 (PY: € 31.39m). The EBIT margin is 10.4% (PY: 10.3%).

Formula 1 is as popular as ever and the races that have already taken place attracted

excellent guest numbers at the Paddock Club.

At the three Munich event venues - Allianz Arena, Olympic Park and SAP Garden -
impressive occupancy rates and excellent customer feedback were once again achieved at

numerous sports and entertainment events.

As in previous years, also other large European events, such as the ATP tennis
tournaments in Madrid and Vienna as well as the Vienna Film Festival, were very

successful.



3. RESTAURANTS, LOUNGES & HOTELS

Restaurants, Lounges BY 2025/2026 BY 2024/2025
& Hotels in m€ in m€

Revenue 188.06 +9.0%
EBITDA 27.47 +18.9%
EBIT 19.06 +26.7%

EBITDA margin 14.6% 13.4%
EBIT margin 10.1% 8.7%

| Share in consolidated revenue 7.5% |

Revenue and earnings also significantly increased in the Restaurants, Lounges & Hotels
division as compared to the previous year. In the business year 2025/2026, the
Restaurants, Lounges & Hotels division accounted for revenue of € 188.06m
(PY: € 172.53m). This corresponds to an increase in revenue of € 15.53m or 9.0% as
compared to the prior year, however, at stable exchange rates the increase in revenue
amounts to 16.4%. At € 27.47m, EBITDA is € 4.36m or 18.9% higher than the figure for
the same period of the previous year. The EBITDA margin is 14.6% (PY: 13.4%). EBIT
amounts to € 19.06m (PY: € 15.05m). The EBIT margin is 10.1% (PY: 8.7%).

The Restaurants, Lounges & Hotels division is the creative centrepiece and launchpad of
the DO & CO Group’s innovation activities. It focuses not only on branding and image but
also on innovative ideas for menus and service concepts. They can be scaled up in the
International Event Catering and Airline Catering segments, thus significantly contributing

to the Company’s positioning.

The sustained high level of international travel and record numbers of visitors in city
tourism continue to ensure high occupancy rates of the restaurants, cafés and both
boutique hotels in Vienna and Munich. The increase in travel is also reflected in the positive

development of airport gastronomy and lounges at several international locations.

The retail business with the brand “Henry - the Art of Living” and the brand “Demel”, which
is rich in tradition, also recorded rising sales figures, confirming the growing popularity of

the brands and the relevance of the concept.

4. OUTLOOK

Across all business divisions and regions, DO & CO continues to experience consistently

strong demand. Through continuous innovation and top quality in its products and
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personal service, DO & CO has built up an excellent reputation as a reliable quality supplier
and global partner, which forms the essential basis for further strong growth in the
premium segment. This applies not only to the Airline Catering division, but also to the
International Event Catering and Restaurants, Lounges & Hotels division, respectively.
Bespoke, customer-focused service and the creation of a unique and distinctive guest
experience are key factors in choosing DO & CO as a partner. Added to this is extensive
experience in delivering consistent, top quality throughout the world, thereby creating
added value for customers. The premium segment is in high demand across all areas and
is a key driver of growth and profitability. As one of the few providers in the field of high-
end hospitality and gourmet catering, DO & CO is significantly benefitting from these
developments. Therefore, the following business year will see a particular focus on

innovation and employee training and further development.

DO & CO places particular emphasis on qualitative growth with a strong focus on
sustainable improvement of margins. This is only achievable with premium brands and an
exceptional and innovative offer - such as DO & CO’s offer. Focusing on increasing internal

efficiency remains a priority also in the next business year.

Trends such as the increased focus of customers on high-quality and preferably regional
ingredients and fresh preparation on site, favour growth in all DO & CO’s divisions. Besides
ongoing expansion of the customer portfolio and strong loyalty of long-standing
customers, expansion into new markets is also driving the continuing growth of the
DO & CO Group. The three divisions, the respective customer portfolio focussing on
premium segments and the geographical presence are optimal conditions for risk

spreading.

Due to solid financial KPIs, strategic investments as well as passionate employees
exceptionally committed to service, management identifies ideal conditions for

continuously strong growth in all divisions.

The current situation in the Middle East, along with its economic and geopolitical
repercussions, has increased forecasting uncertainty for the aviation and tourism
industries, thereby also affecting DO & CO’s ability to plan with certainty in the medium
and long term. The Formula 1 races in Bahrain and Saudi Arabia have been cancelled and
airlines are responding differently to currently high kerosene prices. However, DO & CO is
confident it is ideally positioned to continue growing sustainably owing to its geographically
diversified footprint across various divisions, a business model with a high proportion of

variable costs as well as margins partly secured by cost-plus contracts.



For the 2026/2027 business year, DO & CO’s Management Board is confident that it will

be able to continue the successful course of recent years.

The following events should be particularly highlighted:

DO & CO expands in Airline Catering: new contracts ensure increase in revenue

In the airline industry, demand for premium products and services as well as the focus
placed on these topics remain unchanged. Airlines invest in premium classes on board and
expand their services in the lounges. Furthermore, airlines plan the expansion of their
routes and flight frequencies. These growth drivers will strengthen the division in the
coming business year as well as DO & CO having already won new tenders. DO & CO is
delighted to provide services to new customers such as, among others, Emirates ex
Boston, Air Canada, Royal Air Maroc and Egyptair ex Los Angeles, JetBlue ex Milan and

Egyptair ex Chicago in the first quarter of 2026/27.

Moreover, ground was broken for the new state-of-the-art gourmet kitchen spanning
150,000 m=2 in Istanbul in January 2026, which will become the largest gourmet kitchen
for freshly prepared meals and will serve as the foundation for further growth and greater
efficiency for DO & CO.

High demand particularly for major events

Loyal regular customers as well as new customers justify hopes for operation at full
capacity during the event season 2026/2027. Preparations for numerous events are

already in full swing.

The Formula 1 races taking place from May 2026 record promising guest numbers, giving
rise to expectations of a well-attended F1 season. DO & CO is especially happy to host the

Formula 1 race at the new Madrid circuit in September 2026.

The ATP tennis tournaments in Madrid and Vienna will be special highlights of the event
season also in this year. At the Allianz Arena, alongside the new FC Bayern Munich season,
there’s much to look forward to, including humerous open-air concerts and an NFL game
in November 2026. DO & CO is also looking forward to the Handball World Championship
at the SAP Garden, the German basketball and ice hockey season along with numerous

other sporting and cultural events.



Moreover, the 2026 FIFA World Cup should also be highlighted. DO & CO will provide

catering services for over 70,000 VIP guests at 20 matches in Mexico, New York and Miami.
Restaurants, cafes, gourmet retail and airport dining

The Restaurants, Lounges & Hotels division, the DO & CO Group’s creative core, is also
expecting solid growth and good margins. DO & CO’s restaurants, cafés and hotels in
Vienna and Munich still enjoy great popularity with local as well as with international

guests. Equally, demand for gourmet retail is increasing.

The Company expects rising passenger numbers in lounges and DO & CO will operate the

recently opened Emerald Lounge for Iberia at Madrid airport.

DO & CO is particularly pleased to be a part of the new travel experience for passengers
at Vienna Airport’s expanded Terminal 3 South. Starting from the first quarter 2027,
DO & CO Demel, as well as “Henry - The Art of Living” outlets and a DO & CO bar will

enhance the culinary area of the new airport area.
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