


ABOUT THIS REPORT

DO & CO presents its sustainability report, which offers an overview of essential sustainability topics and
our efforts to address them throughout our global activities .

This report illustrates how DO & CO brings its mission of conscious leadership to life and covers our
environmental, social and governance (ESG)initiatives. This report documents key figures collected in the
businessyears 2018/19, 2019/20, 2020/21 and, where possible, data from prior businessyears Further relevant
activities and information were documented by the editorial deadline on 26 May 2021.

The most important sustainability topics and projects were determined by means of a materiality analysis
conducted through the involvement of internal and external stakeholders. Special attention was given to ensure
the relevance, accuracy and comparability of information and data; however, readers should note, that the
COVID-19 pandemic has had and continues to have a significant impact on DO & C O ¢ssiness activities. The
extensive changestriggered in our internal processesacross most of DO & C O thssinessareasresult in limited
comparability with the data provided in lasty e a sugiasnability report. To ensure a degree of comparability in
light of the severe decline in business activity, DO & CO consulted with external specialiststo identify possible
illustrations of the results achieved.

For the first time, DO & CO included referencesto the UN Sustainable Development Goals( 6 S D @&t® ¢hpse
sections of the report where the greatest relevance for the business was identified, embedding them into the
c o mp a movérrmance and operations, to support the progress towards collective sustainability goals and
increasedtransparency.

This report was presented to our auditor PKF Centurion Wirtschaftsprifungsgesellschaft mbH to have its
preparation notified . DO & CO followed an internal assuranceprocessto give its stakeholders confidence in the
accuracy of the reported information. All reporting and performance data is limited to information for the
owned and operated facilities of DO & CO Aktiengesellschaft and its subsidiaries, unless stated otherwise. For
environmental reasons, this report is solely available as a free download on our website www.doco.com in
Germanand English

For more information on DO & C O &SGinitiatives or any inquiries about this report, please contact:

Green Team

DO & COAG
Stephansplatz 12
A-1010 Vienna, Austria

greenteam@doco.com

SUSTAINABLE
DORLCO DEVELOPMENT

GOALS

DO & CO Aktiengesellschaft supports the SDGs.
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This past financial year has been unlike anything we could have imagined and certainly represented the biggest challenge for
DO & CO to date. The ongoing adversities of the COVID-19 pandemic, the resulting economic contraction, job losses and
issues of inequities brought to mind the challenges we face as a society. | am therefore particularly pleased to present the
results of DO & C O dasirth sustainability report.

The severe impact that the COVID-19 pandemic has had on the lives of people acrossthe globe has served as a powerful
reminder of the threats we face, from changing climate to a spreading virus, which transcend borders and pose collective risks.
Resultingly, businessesaround the globe realized they have a much larger role to play in helping to solve some of the wo r |
greatest challengesi now more than ever before.

During this pandemic we have witnessed how the role of food in society has drastically changed. From empty store aislesto
crowded supermarkets, from cancellation of catering servicesonboard aircrafts to the increased importance of delivery services
and all the way to the luxury standing of a restaurant visit. DO & CO sits at the heart of so many of these connections, helping
to keep customers, partners, and employees safe,secureand well-nourished in this new environment.

Throughout this report, DO & CO gives you the opportunity to gain insights on how the company managed to navigate
through the storm of the pandemic whilst staying true to its commitment of working towards a sustainable future. This report
outlines the progress that DO & CO has made, as well as the areas providing further opportunity for growth and continuous
improvement. DO & C O &facus includes operating an ethical and trustworthy business, fostering a culture of conscious
leadership by protecting the environment and sourcing responsibly.

Here are some of the highlights:
A Introduction of new service concepts to provide valued airline customers with COVID-19 safe product offering .

A Donation of more than 43 tons of food items to charitable institutions to actively support the people that have been
severelyaffected by the consequencesof the pandemic.

A Display of DO & C O daslaptability by close cooperation with long-term partners in planning and organizing events
allowing for a COVID-safe environment.

A Portfolio-diversification into the retail market by introducing a sustainable delivery service

While the road ahead will be strenuous, | am confident in DO & C O @ability to drive meaningful and lasting change. My
confidence comes from the people who drive DO & C O &sccessand its incredible achievements despite the difficult situation
during the past year.

Nevertheless,DO & CO cannot do it alone. No company can, which is why it is encouraging and inspiring to see so many other
companies, governments and NGOs finding resourceful and creative ways to work together towards a common
goal/sustainable future.

Sincerely,

Andreas Bierwirth
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Business
Strategy

DO & CO stands for handmade premium quality, freshly cooked every day by our culinary specialists We only use market fresh
ingredients across all our products and services across our three divisions. For this purpose, we try to source as much as
possible from local suppliers, and where needed from international premium suppliers. For DO & CO its customers and guests
always come first, and it is the ¢ 0 mp a mtgndsts priority to ensure that each and every single one of our guests enjoys a
unique culinary experience with us.

We strive to entertain, inform and inspire people around the globe through the power of unparalleled hospitality know-how,
reflecting the iconic brands, creative minds and innovative product designs which make it a world leading hospitality company.

In the past year,the Company strategically implemented an organizational structure that acceleratesgrowth in the businessto-
consumer sector, while enabling the preservation and fostering of its core business This product portfolio extension aims to
gain a better insight into consumer needs in order to enable the company to produce products that meet end-customer
expectations.

Our vision:;

DO & CO strives to have a positive impact on its stakeholders through the
provision of a unique hospitality experience, always aiming to deliver an added
value. Independent of whether we provide our servicesin a desert tent with +40
degrees Celsius or 35,000 feet above ground on board of an airplane, our
customers can rely on receiving a safe and high-quality product.

Our mission:

We aim to extend our positive impact to our customers and also on to the
environment. Our aspiration is to offer premium quality, implementing less
resource consuming processeswhilst finding sustainable food solutions for every
occasion. As leading provider in the catering industry, DO & CO is well aware of
its intrinsic pioneer role for innovative sustainability solutions in an industry
driven by a high-volume, single-use and commodity approach. Knowing where to
leverage our impact on the industry trends and considering our stakeholders
interests is what drives our company.
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Global
Activity

DO & CO s a listed Austrian company active on a global level, operating 33 locations in 12 countries on 3 continents. The
c 0 mp a Ibysifiess consists of three segments; Airline Catering, International Event Catering and Restaurants, Lounges &
Hotels.

Since the ¢ o mp a rfoprilisg, DO & CO positioned itself as a Gourmet Entertainment Company, whereby Gourmet
Entertainment is used as synonym for delivering a premium customer and hospitality experience all over the world. DO & CO
maintains the highest standards of quality in both products and services,be it in one of our restaurants, at events or in the air,
as part of a sophisticated and holistic concept. We refine the classics, develop the unknown and grow continuously &
sometimes beyond our own expectations.

The most important ingredient in the recipe for our premium offering is our staff, each one of whom has a unique personality
and a passion for hospitality . It is our chefs and service teams who deliver the world of DO & C O &eslinary hospitality. They
provide a unique flair for more than 60 airlines, the most exclusiveinternational sporting events, aswell asin restaurants, hotels
and airport lounges. The quality of the food and customer experience we deliver is assured by complete control of the value
chain from procurement over preparation to the service provided directly to our customers. DO & CO combines high attention
to detail with the know-how required to scale this concept and simultaneously serve large numbers of freshly prepared dishes
of highest quality 0 lami nut eé
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