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Annual General Meeting Agenda
Financial Yea2024/2025

1. Annual and consolidated financial statements for financial yéax/2025
2. Appropriation of the balance sheet profit for the financial ygap4/2025
3. Discharge of the Executive Board for the financial g@&4/2025

4. Discharge of the Supervisory Board for the financial 282¢/2025

5. Remuneration of the Supervisory Board for the financial y824/2025

6. Election of the auditor and group auditor and the auditor for the sustainability report for the
2025/2026 financial year

7. Resolution on the remuneration report

8. Resolution on the authorization of the Executive Baaytd acquiretreasuryshares (b)to dispose of or use

treasury shares(c)to decrease the share capital by withdrawing such treasury shares without any further resolution by the General
Meeting of Shareholders

9. Resolution on creating a new authorized capkahorized Capital 2025]




Annual General Meeting Agendaltem 1:
Financial Year 2024/2025

Presentationof the annualfinancial statementstogetherwith the managementreport
andcorporate governancereport, the consolidatedinancialstatementstogether

with the Groupmanagementeport includingthe consolidatechon-financial
statement,the proposalfor the appropriation of profits andthe report preparedby
the SupervisornBoardfor the 2024/ 2025financialyear




DOQCO

THE GOURMET ENTERTAINMENT COMPANY

REPORT OF THE MANAGEMENT BOARD
FINANCIAL YEARZ24/2025
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1 Highlights

Highlights
at aglance

Financial YeaR024/2025

Revenue
EBITDA
EBIT

Net Result

€

€

€

€

2,298.1m
262.4m
183.6m
92.4m

+ 26 %
+ 30 %
+ 35 Y%
+ 40 %



1 Highlights

Financial Yea2024/2025
Highlights
at aglance best everyear in the company history sales and profits

Revenue  +26 %to € 2.29 billion
INNOVATIVE PRODUCTS ¢ NetResult: + 40 %0 e ¢ Hnitliono

EXPERIENCES

strong financial stability and outstanding KPIs s driven by a unique business model

ONLY THE BEST QUALIT

UNIQUE PERSONALITIES AIRLINE CATERING :
A Delta Air Linesasa new client at New York JFK

A DO & CQvins numerous tendersind continues to expand itsistomer base

hyS 2F (KS 42 INTERNATIONAL EVENT CATERING :
leaders for highest quality in A Fomula1 : 10-years contract extensionpartners since 1992for the Paddock Club
the hospitality sector A DO & CO at thelEFA Euro 2024for the 6% time in arow

RESTAURANTS, LOUNGES & HOTELS :
A further increase in frequencies and occupancy rates
A strong growth in revenue and profitability across almost &itations




1 Highlights

Key Figures Financial YeaR024/2025

2024/2025 2023/2024 Change Change

Group _ .
s| { = in %
Revenue { =+ 2,298.1 1,819.4 +478.7 +26 %
EBITDA { =+ 262.4 202.1 +60.3 +30 %
EBIT { =+ 183.6 135.8 +47.8 +35 %
Financial result { =+ -31.3 -32.7 +1.4 +4 %
Net result { =+ 92.4 66.2 +26.2 +40 %
EBITDA margin % 11.4% 11.1% +0.3 pp
EBIT margin % 8.0% 7.5% +0.5 pp
Net Result margin % 4.0% 3.6% +0.4 pp
Earnings per share + 8.42 6.24 +2.2 +35 %
P/E ratio + 19.37 22.16 -2.8 -13%
Cash flow from operating activities { - 173.9 179.7 -5.7 -3 %
Cash flow from investing activities { - -48.7 -63.4 +14.7 +23 %
Free cash flow { =+ 125.2 116.3 +9.0 +8 %
Equity ratio % 35.8% 27.4% +8.4 pp
Cash and cash equivalents { =+ 174.2 276.7 -102.5 -37 %
Net Debt (net financial liabilities) { + 168.9 2184 -49.5 -23%
Market capitalization at the end of the period { - 1,790.3 1,517.0 +273.3 +18 %
Price at the end of the period (closing rate) + 163.00 138.40 +24.60 +18 %

Employees (FTE) # 15,255 13,346 +1,909 +14 %




1 Highlights

The 3 main pillars
of the DO & CO DNA
committedto our principles

Highest customer
satisfaction through always
prioritizing innovation,
sustainable high quality
and motivation of people

THE 3 MAIN PILLARS OF THE DO & CO DNA

Back to the roots this is what we stand for

Passiornfor
INNOVATION

Leading edge in product,
process and systems
development of stateof
the-art culinary

Sustainable
QUALITY

Freshest, finest quality
ingredients,no additives,
no preservatives
working with trusted
long-term suppliers

Motivated
PEOPLE

Founder led
entrepreneurial
mindsetwith a longterm
vision andmotivated,
dynamic, detaitoriented
company culturewith
over15,000dedicated
employeesworldwide



Airline Catering DS&EO




2 Airline Catering

Our mission

The best restaurant and
hospitality customer
experience at

over 39,000 feet

Financial YeaR024/2025vs.FY2023/2024

71
EBIT

71 /1
Revenue EBITDA

€ 1,820.3m € 137.2m

pleasing demand in global air traffiparticularly in the premiumsegment

SKYTR A2025
A 2 2 NIBRs#Bisiness Clagsatering (Turkish Airlines)
A BestEconomy ClasSateringEurope  (Turkish Airlines)

| ~ "
ADELTA MEM Austrian 7~ Qﬁmxéhl}%/ (-__-lf’ulii,u\D

CATHAY PACIFIC jetBlue LT €2 turcisH ARLINES |BER|Al’ BRITISH AIRWAYS
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2 Airline Catering

Turkish Airlines
one of the global quality market
leaders in the airline industry

SKYTRAXKWARDS

Aa. SaG ' ANIAYS Ay 9
Ao. Saild .dzairySaa /¢t
A 2NI.RRWal . dzaAySaa
A o . EFaoilomy Classy 9 dzN2 LIS
A o. SE&EdhomyClass F G SNAyYy 3 |

INNOVATIVE PRODUCT EXPERIE Ts

A marketfreshingredientsonly, mostly
from localsuppliers

A benchmarkof the airline industry

A bestqualityexperience in all cabins S ‘ 4 - LN/ 7
and lounges £ ‘ P "W/ » : /

NEW GOURMET KITCHEN ISTANE

A planning finalized
constructionstartin 2. HY 2025

A one of the most modern and

A biggest kitchen globally
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2 Airline Catering ; \

British Airways in London }f\
Iberia in Madrid j \ Tl

Iberia Express in Madrid = " = P Y A L

DOQPCO

Y .'_n_lllu__jnq
|
‘-l-l

THE GOURMET ENTERTAINMENT COMPANY

1[ (”r{‘ (l(”(» 0 q
A long-term partnership

~

A freshDO & CQnenus
in allcabins

“

A IBERIA wins -l \\\\‘7
PAX INTERNATIONAL AWARD » © '
¢Outstanding Food Service by a - - AR
[ F NNASNI Ay 9 dzNP

gy *

A IBERIA as aambassador of
Spanish gastronomy



2 Airline Catering

Delta Air Lines
one of the world's biggest fleets

A new strategiccustomerand
partner of DO & CO in
- Detroit
- Boston
- Miami

- Seoul | Korea

A and now also in New York / JFK

- >200flights per day
- one of the biggest hubs for
Delta

14




2 Airline Catering

USA- JetBlue

A contract extension
for another 2 years in Dec 2024

A hub catererin New York, JFK
since December 2021

A all long and short haul flights
(up to 180 flights per day)

USA- NBW CUSTOMERS

DO & CONEW YORK | JFK & EWR
A Austrian Airlines  (ul 2024)
A Delta Air Lines  (Apr 2024)

DO & CO MIAMI
A AerLingus (Oct 2025)
A Turkish Airlines  (oct 2024)

DO & CO CHICAGO
A AerLingus (May 2025)
A Austrian Airlines  (Jul 2024)

DO & CODETROIT
Aeromeéxico (May 2024)
Lufthansa (May2024)
Royal Jordanian (Jun 2024)
Turkish Airlines  (Nov 2023)
WegdJetAirlines  (Apr 2025)

T>o To I T To

BERLIN \
MUNICH
FRANKFURT
D0SSEwoRs |

INMENT CC vIPANY

e

THE GOURMET ENTERTAINMENT COMPANY
REGULATED WASTE

CHICAGO
LONDON
ISTANBUL
BARCELONA
MILAN
BERLI?
FRANKFUR
MUNIC
VIEN?



2 Airline Catering

NEW CONTRACAS
REST OF WORLD

Air Astana

All Nippon Airways
beOnd

China Airlines
China Eastern Airlines
Ethiopian Airlines
GulfAir

Hainan Airlines
Singapore Airlines
Swiss

Vietnam Airlines

WestJet

ex Seoul
ex Istanbul

exMilano

ex Frankfurt |

ex Frankfurt
exWarsaaw
exMunich
exVienna
exMilano
ex Seoul
exMunich

ex Seoul

.<v11HHIHH’

qrann 0

ISTANBUL
ANKARA
ZMIp
ANTALYA
ADANA
BODRUM
DALAMAN
TRABZON

-

o yORK
Lonoot
jstaneLt
‘“QLOHA
M
BERUN
FRANKFURT
MUNICH
SALZBURG
VIENNA




International DOQPCO
Event Catering éa




3 International Event Catering

our mission

t h e world's leading
premium hospitality and
gourmet entertainment
experience

ININ[OAVZANRAVI=
HOSPITALITRONCEPTS

- UNIQUE HOLISTIC
PRODUCEXPERIENCE

- AUTHENTIC CUISINE
from all over the world

- PERSONALIZED SERVIA

Financial YeaR024/2025vs.FY2023/2024

/1 /1
Revenue EBITDA

€ 305.3m € 39.2m

Formula 1 Paddock Club contract extended by another 10 yegrartner since 1992
ATP Madrid contract extended by 5 years

hospitality partner of SAP Gardem Munich ¢ capacityof 11,000 guests
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Restaurants, DOQCO
Lounges & Hotels éa




4 Restaurants, Lounges & Hotels

Our mission Financial YeaR024/2025vs.FY2023/2024

/1 /1
Revenue EBITDA

€ MT H € H O

Innovative, best quality and
personalized customer
experience

product portfolio :

BESTASTES OF THE WORLD
localspecialties and

from around the world

marketfreshingredients only
with focus on regional products

authenticpreparation

personalizedservice

ONYX Lo\l DORCO ciacomo
““““““ A‘ MILANO
strong brands; scaled for other .
divisions as well 1854
HOME HEDIARD e

MMMMMM
PARIS




